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COTRI is a privately organised and independent institute founded by its 
director, Prof. Dr. Wolfgang Georg Arlt, in Germany 2004.  

/h¢wL ƛǎ ǘƘŜ ǿƻǊƭŘΩǎ ƭŜŀŘƛƴƎ ƛƴǎǘƛǘǳǘŜ ŦƻǊ ǊŜǎŜŀǊŎƘ ŀƴŘ ŎƻƴǎǳƭǘƛƴƎ ǎŜǊǾƛŎŜǎ 
related to the Chinese outbound tourism market, and cooperates with all 
leading international and Chinese tourism organisations. 

 

COTRI is headquartered in Hamburg, Germany, has an office in Beijing, China, 
and coordinates a global network of regional partners across all continents. 

COTRI IN GERMANY 
 

COTRI China Outbound Tourism 
Research Institute 
West India House 
Eiffestraße 68 
20537 Hamburg 
Germany 

 

COTRI IN CHINA 
 

COTRI China Head Office 
 Bldg B-21F, Wangjing Greenland 

Center Hongtai East Street, 
Chaoyang District  

Beijing, 100102 
China 

 



COTRIôs founder and director 
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ҲCƛǊǎǘ Ǿƛǎƛǘ ǘƻ tŜƻǇƭŜΩǎ wŜǇǳōƭƛŎ ƻŦ /Ƙƛƴŀ ƛƴ мфту 

Ҳ First visits to Macau in 1980 (during studies in HK) 

Ҳ 1991-1999, owner of Inbound Tour Operator  China-
Europe with offices in Beijing and Berlin 

Ҳ COTRI founder and director since 2004 

Ҳ Professor for International Tourism Management at 
West Coast University of Applied Sciences Germany 
(Heide) 

Ҳ Visiting professor at universities in China, United 
Kingdom and New Zealand 

Ҳ Fellow Royal Geographical Society (London) 

Ҳ Research Fellow Japanese Society for the Promotion 
of Science (Tokyo) 

 

Prof. Dr. Wolfgang Georg Arlt 

Latest & Forthcoming publications:   
COTRI China Market Report (Ed.)  
Li: /ƘƛƴŀΩǎ hǳǘōƻǳƴŘ Tourism 2.0  
(Main Introduction chapter) 
Green .ƻƻƪ ƻŦ /ƘƛƴŀΩǎ ¢ƻǳǊƛǎƳ  
2015 (Ed.) 
COTRI Yearbook 2016 (Ed.) 



2015 ï A good  year  for smaller  destinations  

in Chinaós outbound  tourism development  
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Chinese outbound tourism continues to grow by double-digit numbers in 2015 to 
133 million border-crossings (COTRI)  
 
But for Greater China (Hong Kong, Macau, Taiwan) in 2015 first time drop in 
arrival numbers from Mainland China: 
Macau: 9.7 million overnight arrivals from Mainland China, 5% less than 2014  
Hong Kong: 19.1 million overnight arrivals from Mainland China, 6% less than 2014 
Taiwan: 4.2 million total arrivals from Mainland China, +5% (2014: +39%) 
 
Winner in 2015: JAPAN, 5 million arrivals, 107% more than 2014 
  
Almost all smaller destinations in Europe saw in 2015 big increases:  
Hungary, Slovakia, Montenegro and Serbia all above +40% 
 
More popular European countries like Germany, Switzerland and France all above 
30% YoY growth. 
 



 

  2011:    70 million border crossings  

     2015:  133 million border crossings  
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2011:            69 billion US$ total spending  

2015:  (est.)   195 billion US$ total spending  
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2011:  

69 billion US$  
total spending 
 

2015 (COTRI est.):  

195 billion US$  
total spending  
 

2016 (COTRI forecast): 
220 billion US$  
total spending 



Chinese Visitor Numbers to CEE Countries  
(Albania, Bulgaria no data available)  
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CEE countries ï starting to appear on the mental map of 

Chinese travellers  
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Å In 2015, only four CEE Countries received more than 50,000 
Chinese arrivals (Czech Rep., Hungary, Croatia, Poland)  

 

ÅHowever, growth rates are impressive for some of the CEE 
countries,  including Slovakia 97%, Croatia, Hungary, 
Montenegro all above 40% 

 

ÅAfter Western, Northern and Southern Europe, Central and 
Eastern Europe  has started to become increasingly a part of 
the mental map especially ŦƻǊ αSecond Waveά travellers: 
sophisticated with travel experience and language abilities, 
living in first-tier cities from China, on repeat visits to Europe 



2016 ï Continuation of growth of Chinese 

traveller market and of diversification of 

destinations visited  
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Total Chinese outbound travel growing by 12-14% to at least 150 million 
border crossings (COTRI Forecast) 
 
Greater China (Hong Kong, Macau, Taiwan) will continue to see slight 
decrease of overnight arrival numbers  
 
DǊƻǿǘƘ ǊŀǘŜǎ ŦƻǊ !ǎƛŀƴ άƘƻǘέ ŘŜǎǘƛƴŀǘƛƻƴǎ ǿƛƭƭ ŘŜŎǊŜŀǎŜ ǘƻ ōŜƭƻǿ рл҈Σ ōǳǘ 
still continue strong growth 
 
Niche destinations in Europe, Africa, Asia will continue to see strong 
growth, including  visitor numbers to most Central and Eastern European 
countries  
 
Western Europe and some Balkan countries will suffer slowdown from 
terrorism and refugee scare 

 



2016 ï Continuation of growth of Chinese FIT 

and semi -organised travel  
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Å 60% of outbound travellers born after 1980 όάbaling houέύΣ ƴŜǿ age groups 
entering the market: More kids όάlingling houέ ς born after 2000), first cohorts of 
affluent, experienced travellers 55+, more multi-generational family groups. 
 

Å /ƘƛƴŜǎŜ άCL¢έ ŀǊŜ ŘƛŦŦŜǊŜƴǘ ŦǊƻƳ ά²ŜǎǘŜǊƴέ CL¢Σ Ƴƻǎǘ ƻŦ ǘƘŜƳ ŀǊŜ ƴƻǘ ōŀŎƪǇŀŎƪƛƴƎ 
on a shoe-string budget, but can afford hybrid spending patterns and will spend a 
lot if they are given the chance and are convinced to get  value-for-money.  
 

Å Introduction of Multiple-entry visa for most relevant destinations (USA; Canada, 
Australia, NZ, Japan, South Korea) including Schengen area changes the way 
Chinese visitors can travel through CEE region, enabling them to go in and out of 
and back to Schengen countries during one trip. 
 

Å Economic slowdown in China will not reduce number of travellers to Europe: The 
top 5% of Chinese are getting richer a bit slower, but still can afford to travel 
internationally for prestige and self-actualisation, for clean nature and stories to 
tell (and for business). 
 
 
 

 



Report on three  workshops  in Budva , 

Warsaw  and Riga in Jan/Feb 2016  

Å The China ς /ŜƴǘǊŀƭ ŀƴŘ 9ŀǎǘŜǊƴ 9ǳǊƻǇŜŀƴ ό/99ύ ŎƻǳƴǘǊƛŜǎΩ ¢ƻǳǊƛǎƳ /ƻƻǊŘƛƴŀǘƛƻƴ 
Centre (TCC) takes major responsibilities in coordinating tourism development 
between 16 CEE countries and China and to promote the CEE region as one single 
destination to China consumers.  

Å To further support the development especially of cross-border offers for Chinese 
visitors, TCC organised three regional workshops, facilitated by COTRI China 
Outbound Tourism Research Institute. 

Å The overall objective was capacity building to improve the understanding of 
Chinese outbound travel market and thus to identify opportunities for suppliers in 
the CEE region. The workshop also aimed to facilitate participants from each 
region to develop suitable routes and products on a regional level. 
 

Å Three regional workshops took place  
�{�� For the Balkan region: January 21, 2016, in Budva/Montenegro 
�{ For the Visegrad4 region: January 27, 2016, in Warsaw/Poland 
�{ For the Baltic region: Feb. 5, 2015 in Riga 
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